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ABSTRACT:

This studly is focusing on RADIANT YACU Ltd in Rwanda, aimed to assess the relationship between financial literacy
and micro-insurance demand. The study used both qualitative and quantitative approaches, adopting an
exploratory design and employing the correlative technique. The study population comprised 237 individuals from
the management team and stakeholders of RADIANT YACU Ltd. Data collection involved 149 respondents,
selected through stratified and purposive sampling, using interviews and questionnaires. Statistical analysis, utilizing
SPSS version 23.0 and Excel employed descriptive and comparative research designs, with multiple linear
regression models to establish relationships through econometric equations. The findings revealed significant
impacts of financial knowledge, behavior, and attitude on micro-insurance demand. Financial knowledge
demonstrated a 56.7% influence on micro-insurance demand (Pearson correlation = 0.567, p-value = 0.000).
Financial behavior showed an 81.2% relationship with micro-insurance demand (Pearson correlation = 0.812, p-
value = 0.000). Financial attitude exhibited a very strong correlation of 89.8% with micro-insurance demand
(Pearson correlation = 0.898 p-value = 0.000). The regression model proved significant in predicting the
relationship between financial literacy and micro-insurance demand (p-value = 0.000). The F-test model resulted
in a positive value of 241,997, with a p-value of 0.000, rejecting null hypotheses and confirming that financial
knowledge, behavior. and attitude significantly affect micro-insurance demand in Rwanda. In conclusion, the study
recommends the implementation of targeted financial literacy programs in Rwanda to enhance understanding of
insurance concepts and the benefits of micro-insurance. Collaboration with local organizations and government
agencies is essential for reaching a broader audience and addressing the identified issues

INTRODUCTION

Financial literacy empowers individuals to make
informed decisions about their money, covering
aspects such as spending, saving, budgeting, and

In developing African nations like Ghana, Kenya, and
Nigeria, a high level of financial literacy, especially

selecting appropriate financial products (Beal &
Delpachitra, 2015). It involves understanding
fundamental financial concepts and using that
knowledge to enhance personal and financial
decision-making, including managing insurance for
health and wealth security (Abreu & Mends, 2018).

Microinsurance, as a risk financing mechanism,
provides financial protection to low-income
individuals against specific perils through regular
premium payments (Maohdzan & Tabiani, 2013). It
acts as a safety net, enabling calculated risk-taking,
fostering economic activity, and contributing
significantly to national and global economies.

among employees, is crucial for successful retirement
planning (Aluodi, Njuguna & Omboi, 2017). Financial
literacy plays a pivotal role in making informed
decisions about pension plans, and its absence
contributes to the lack of retirement planning in
African nations (Kafari, 2019).

The success of microinsurance in reducing livelihood
vulnerabilities depends on the target population's
ability to pay for the insurance plan (Akter, 2017).
Studies show a significant relationship between
financial literacy, willingness to pay, and the
adoption of microinsurance (Kuwawenarua et al.,
2020).
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Microinsurance, as part of microfinance, helps bridge
the gap in hard savings damage, complements public
social security schemes, and enhances economic
opportunities for vulnerable groups (Fletschner &
Kenney, 2019). However, challenges such as cost, lack
of knowledge, trust issues, and inadequate insurance
products hinder its uptake among micro-businesses
(Chishala & Musawa, 2018).

In Kenya, financial literacy positively impacts
microinsurance petitions, but obstacles such as low
savings, lack of diversified products, and insufficient
education persist (Agarwal et al., 2017). In South
Africa, the majority will retire with insufficient
income, and in Nigeria, early retirement planning is
hindered by various factors (Antoni, Saayman &
Vosloo, 2020; Dauda, Tolos & lbrahim, 2017).

In Ethiopia, the absence of financial literacy acts as a
significant obstacle to insurance market participation
(Mohammad Nuruzzaman Khan, 2017). Rwandag,
influenced by Vision 2020 and FSDP II, faces
challenges with financial literacy, retirement
planning, and limited access to insurance (The
Finiscope survey, 2017; Zia, Randball & Hakizimfura,
2018). Addressing underlying factors, including low
income and ineffective sensitization strategies, is
crucial for improving insurance product uptake in
Rwanda (Manje, 2005).

Statement of the Problem

In Rwanda, despite efforts to enhance financial
literacy and promote micro-insurance among
vulnerable groups, challenges persist. Issues include a
lack of understanding and trust in insurance,
accessibility barriers, high micro-financing delivery
costs, and the risk of policy lapses due to premium
non-payment (Hakizimfura et al., 2018).

Global statistics indicate a widespread lack of
financial literacy, with only 33% of adults worldwide
considered financially literate. Regional disparities
exist, and a gender gap in financial literacy persists,
with men having a 35% to 30% advantage owver
women, especially in G7 nations (Gitnux, 2023).

In Rwanda, despite a high level of financial inclusion
(93%), women face challenges, with 23% lacking
formal education compared to 15% of men. Financial
product awareness, including micro-insurance, is low
among Rwandan women (43%), and affordability
considerations are less pronounced for them, possibly
due to overall low-income levels (Finiscope report,
2020). Notably, previous empirical studies have not
explored the impact of financial literacy on micro-
insurance in Rwanda. To address this gap, the current
study focuses on financial literacy and micro-
insurance demand in Rwanda, with specific reference
to clients of RADIANT YACU Ltd.

Objectives of the Study
The main purpose evaluates the financial literacy
and microinsurance demand in Rwanda. This study
achieved the following specific objectives:
i. To examine financial knowledge on
microinsurance demand in Rwanda.
ii. To discover financial behavior on
microinsurance demand in Rwanda.
ii. To determine financial attitude on
microinsurance demand in Rwanda.

Research Hypothesis
This study verified null hypothesis (Ho):

[1] He1s Financial knowledge has no significant
influence on microinsurance demand in
Rwanda;

[2] He2: Financial behavior has no significant
influence on microinsurance demand in
Rwanda;

[3] He3: Financial attitude has no significant
influence on microinsurance demand in
Rwanda;

REVIEW OF LITERATURE

Financial literacy involves effective understanding
and utilization of wvarious financial skills, such as
investing, budgeting, and personal financial
management (Jason Fernando, 2023). It plays a
crucial role in protecting individuals from financial
fraud and scams, facilitating wise debt management,
entrepreneurship, and retirement or education
savings (Arthur, Chris, 2017).

Microinsurance, tailored for those with modest
incomes, provides protection for lower-value assets in
case of illness, accidents, or death (Julia Kagan, 2021).
It meets fundamental insurance needs, offering
financial, economic, and psychological security to the
low-income segment (Ratna Kishor, 2013).
Microinsurance characteristics include adherence to
insurance principles, accessibility to low-income
groups, affordability with low premiums, flexibility in
customization, and simplicity in presentation (Sushil
Kumar et al., 2012).

Determinants of financial literacy include
demographic characteristics, family background,
wealth, and time preferences (Monticone, 2010).
Personal, social, economic factors, and behavioral
decision models also contribute to financial literacy
and behavior (Capuano and Ramsay, 2011). Religious
understanding and belief influence risk aversion and
financial  decision-making (Renneboog and
Spaenijers, 2019; Hilary and Hui, 2019).

Microinsurance addresses hazards not covered by
traditional savings methods, offering protection for
life, health, and property to the underprivileged,
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ensuring financial, economic,
security (Blanchard-Horan, 2017).
It emphasizes principles like accessibility, affordability,
flexibility, and simplicity in product design (Sushil
Kumar et al., 2012). Growth opportunities for insurers
arise from microinsurance's potential to transition the
low-income group to the middle-income segment
(Venkata Raman Rao, 2018). Microinsurance business
models include the Partner-Agent Model, Full-
Service Model, Community-Based Model, Provider
Model, and the "dll-in-one insurance" Model (Gupta
and M.P., 2019).

and psychological

Microinsurance products include Life Micro-insurance,
providing coverage on the death of the policyholder;
Health Micro-insurance, covering medical costs;
Disability =~ Micro-Insurance, protecting  against
temporary or permanent disabilities; Property Micro-
Insurance, safeguarding personal assets; and Crop
Micro-Insurance, compensating farmers for crop

Financial Literacy

v" Financial knowledge

v" Financial behavior

N
—

v" Financial attitudes

$ources Researcher conceptualization (2023)
Figure 1: Conceptual Framework

METHODS

A research design is defined as "the setting up of
conditions for the data collection and analysis with
the goal of combining economy of method with
relevance to the research purpose.” On the other
hand, Chand (2000) defines research design as "a
procedure by which a researcher was in a position to
comprehend the structure of the research and the
numerous steps to be taken in the process of
research”. The researcher adopted both qualitative
and quantitative contexts in this study as part of an
exploratory design. The use of an exploratory study
was justified by the need for both qualitative and
quantitative perspectives on this topic. The
correlative technique was utilized in this study to
show the connections between the demand for
microinsurance and financial literacy. During this
study, the population is homogenous where study
population is 237 persons involved in management
team and stakeholders of RADIANT YACU Ltd.

failure (Blanchard-Horan, C., 2017; Shweta Mathur,
2020).

The objectives of micro-insurance vary among
stakeholders, serving as a tool for inclusive growth for
governments, poverty elimination for social
organizations, and market expansion for insurers
(Shweta Mathur, 2020). Microinsurance not only
addresses immediate risk protection needs but also
enhances brand value, client base, goodwill, and
long-term development for insurers targeting low-
income segments (Venkata Raman Rao, 2018).

Conceptual Frameworlk

During this study, the conceptual framework
illustrated the relationship between two variables as
the figure 1 below presented.

Micro~Insurance demand

NENENENEN

<

Increase of beneficiary.

Extent of pooling of losses.

Effective Payment of accidental losses.
Risk transfer

Quantity of Indemnification/ compensation for
harm or loss.

Customer satisfaction

A sample is a more condensed or sub-condensed
group drawn from the available population. The
study uses Taro Yamane's formula, which offers a
more straightforward technique to determine sample
size. To get the sample size from a population, apply
this formula. The equation, where n is the sample
size, N is the population size, and e is the accuracy
level, was considered to have a 95% confidence level
and p=0.5. At a 95% confidence level, an alpha level
of 0.05, which corresponds to a margin of error of 5%,
and a standard deviation of 0.5, which depicts the
variance expectation as replies, the sample size is
computed.

This study applied the formula of Taro Yamane as

Brainae Journal

ISSN ""2789-374X (print)"”

follows:
N 237 149
14N(e)? N 1+237+(005)2
"2789-3758(online) Page 3 of 13



The study used stratified and purposive sampling
techniques. The study was in two strata and using
purposive sampling technique own judgment when
choosing members of population to participate in the
study. Questionnaire was given to respondents for
responding to the questions to get primary data.
Data was also from documentary review especially
textbooks, magazines, internet source, and any other
documents that were deemed necessary and reading
books talking to financial literacy and micro-
insurance demand in Rwanda. Statistical Package
for the Social Sciences (SPSS) version 23.0 and excel
were used to analyze data, and interpretation.
Descriptive Statistic methods were used in the
analysis of data to describe, show, or summarize data
in a meaningful way.

In addition to descriptive statistics, multiple linear
Regression models were adopted to show
relationships using equation econometric models as

formulated: VY=f(x); ¥= Bor Bix1+ B2x2+ B33 +,
where X: independent variable which was financial
Literacy represented by: X1: Financial knowledge; X2:
Financial behavior; X3: Financial attitudes while VY is
Micro-Insurance demand; 30: is the y-intercept; [B1-
[33: are the slopes of the line; €: is an error term

FINDINGS

This chapter contains the findings of financial literacy
and micro-insurance demand in Rwanda from the
sample selected under this study. Data were
gathered from 149 respondents using two weeks of
data collection where the results showed the
participation rate of 100.0% in responding, and data
were analyzed quantitatively using computer
software of SPSS IBM 23.0 wversion. This section
contains findings on the level of education and
experience of respondents in consuming micro-
insurance products offered by RADIANT YACU Ltd.
As the findings presented in the table 1 below.

Table 1: Socio~-demographic Characteristics of Respondents

Less than
2years

Master’s degree and

Experience of Respondents Total
|
2-3years 4-5years Syears and
above
3 2 2 (0] 7

Level of above
Education of Bachelor’s degree 1 18 43 9 7
Respondents Diploma 7 8 29 16 60

A2 level 3 4 1 3 11
Total 14 32 (] 28 149

Source: Primary data from the field (2023)

Findings present the socio-demographic
characteristics of respondents from RADIANT YACU
Ltd. The findings revealed that majority of 71 of
respondents have bachelor's degree and they have
majority also of 43 respondents who have experience
from 4-5years. The diploma holders were 60
respondents who have majority of 29 respondents
who have experience from 4 to 5 years. Master’s

Inferential Statistics Analysis

Inferential statistics is commonly used in various fields,
including science, business, social sciences, and
healthcare, to make informed decisions, validate
hypotheses, and provide insights into populations or
processes when it's not feasible or practical to study
the entire population. Common inferential
techniques include t-tests, analysis of wvariance

degree and above holders were 7 respondents with
majority of 3 respondents who have experience of less
than 2 years. While A2 level holders were 11
respondents from 2-3years in RADIANT YACU Ltd
and all were selected purposively to have viable
responses.

(ANOVA), regression analysis, chi-square tests, and
more. These techniques help researcher make data-
driven decisions and draw meaningful conclusions
from limited sample data.
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Normality Tests

Table 2: Case Processing Summary

Cases
|
Valid Missing Total
|
N Percent N Percent N Percent
|
Financial Literacy 149 100.0% 0 0.0% 149 100.0%
Micro-Insurance demand 149 100.0% 0 0.0% 149 100.0%

Table 3: Descriptives
S$tatistic s$td. Error

Mean 62.1275 1.03197
. Lower Bound 60.0882
95% Confidence Interval for Mean Upper Bound 64.1668
5% Trimmed Mean 63.2218
Median 65.0000
Variance 158.680
Financial Literacy  Std, Deviation 12.59681
Minimum 25.00
Maximum 75.00
Range 50.00
Interquartile Range 19.00
Skewness -1.005 199
Kurtosis 375 .395
Mean 32.9597 66934
. Lower Bound 31.6370
95% Confidence Interval for Mean Upper Bound 34.2804
5% Trimmed Mean 33.6409
Median 36.0000
Micro-Insurance Variance 66.755
demand Std. Deviation 8.17038
Minimum 12.00
Maximum 40.00
Range 28.00
Interquartile Range 13.50
Skewness -.935 199
Kurtosis -.202 395
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Table 4: Tests of Normality

Kolmogorov-$mirnov”

$tatistic df

Financial Literacy 153

shapiro-Wilk
]
sig. Statistic df sig.
.000 884 149 .000
.000 818 149 .000

Micro-Insurance demand 242
a. Lilliefors Significance Correction

Findings from normality tests confirmed that mean
and median as shown in the ‘Descriptive’ table are
extremely similar. The skewness for Financial Literacy
is -1.005; and Micro-Insurance demand is -.935 as
shown in the ‘descriptive’ table, which is well within
the acceptable range of-1tol. The kurtosis for
financial literacy is 0.375 and Micro-Insurance
demand is -.202 as shown in the ‘descriptive’ table,
which is within the acceptable range of -1to1.

Thevalue for the Shapiro-Wilk test is.884 and .818 as
listed under ‘Sig.” in the ‘Tests of Normality’ table,
which is greater than.05as required. The stem and
leaf plot are roughly symmetrical. The points do not
deviate much from the line in the Normal Q-0Q plot,
and there are roughly equal number of points above
and below the line in the detrended Q-Q plot. In
conclusion, the interpretation of tests of normality
results was done in conjunction with other
exploratory data analysis techniques and the specific
requirements of the statistical analysis. The test of
normality (e.g., Shapiro-Wilk, Kolmogorov-Smirnov)
results indicated that data collected follows a normal
distribution, data satisfies one of the assumptions for

many parametric statistical tests. This means we can
use techniques like t-testss, ANOVA, and linear
regression with confidence.

Correlation Coefficient Test Results

Correlation coefficient tests are used to measure the
strength and direction of the linear relationship
between two variables. There are a few different
correlation coefficients commonly used, such as
Pearson's correlation coefficient (r), Spearman’s rank
correlation coefficient (p), and Kendall's tau (T), each
suited for different types of data. In this study,
Pearson's Correlation Coefficient (r) was used to test
the r ranges from -1 to 1. A positive value indicates a
positive linear relationship (as one variable increases,
the other tends to increase). A negative value
indicates a negative linear relationship (as one
variable increases, the other tends to decrease). The
closer r is to 1 or -1, the stronger the linear relationship.
An r value close to O suggests a weak or no linear
relationship. A significance test (usually a p-value) is
used to determine if the correlation is statistically
significant.
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Table 5: Correlations Coefficient Matrix Test Results

Financial Financial Financial Micro~
knowledge behavior attitudes Insurance
demand

Pearson Correlation
Sig. (2-tailed)

N

Pearson Correlation
Sig. (2-tailed)

N

Pearson Correlation
Sig. (2-tailed)

N

Pearson Correlation
Micro-Insurance demand Sig. (2-tailed)

N
** Correlation is significant at the 0.01 level (2-tailed).

Findings of correlation matrix test presented in table
4.9 show that there is a positive and strong
correlation between financial knowledge and Micro-
Insurance demand as Pearson correlation is ranging
on 0.567** with the p-value of 0.000, which is less
than standard significance level of 0.01. This indicates
that, out of the considered other factors of financial
literacy that influencing Micro-Insurance demand,
only financial knowledge has a significant influence of
56.7% on the Micro-Insurance demand. The results
show that there is a positive and strong correlation
between financial behavior and Micro-Insurance
demand as Pearson correlation is 0.812** with the p-
value of 0.000 which is less than standard
significance levels of 0.01. This indicates that out of
the considered other factors of financial literacy

Financial knowledge

Financial behavior

Financial attitudes

1

149
570" 1
.000
149 149
469" 865" 1
.000 .000
149 149 149
567" 812" 898" 1
.000 .000 .000
149 149 149 149

influencing Micro-Insurance demand; only financial
behavior has a significant relationship of 81.2% on the
Micro-Insurance demand. The findings display that
there is a positive and wvery strong correlation
between financial attitudes and Micro-Insurance
demand as Pearson correlation is 0.898** with the p-
value is 0.000, which is less than the standard
significance level of 0.01. This indicates that, out of
the considered other determinants financial literacy,
only financial attitudes have significant and positive
relationship of 89.8% on Micro-Insurance demand.
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Table 6: Summary Correlations coefficient Results

Financial Literacy Micro-Insurance
demand

. |

Pearson Correlation 1 874
Financial Literacy Sig. (2-tailed) .000

N 149 149

Pearson Correlation 874" 1
Micro-Insurance demand Sig. (2-tailed) .000

N 149 149

** Correlation is significant at the 0.01 level (2-tailed).

In this study, Pearson's Correlation Coefficient (r) was
used to test the r ranges from -1 to 1. The results
indicated a positive value designates a positive linear
relationship. The closer r is to 1 or -1, the stronger the
linear relationship. Findings confirmed that there is a
positive and wvery strong correlation between
financial literacy and the Micro-Insurance demand as
Pearson correlation is 0.874" with the p-value is
0.000, which is less than standard significance level of
0.01. This indicates that financial literacy has
significant and positive relationship of 87.4% on
Micro-Insurance demand in RADIANT YACU Ltd.

Regression Analysis Results

Regression analysis is a statistical method used to
examine the relationship between one or more
independent variables (predictors) and a dependent
variable (outcome or response). The equation for a
simple linear regression model is often written as: Y =
Bo + B1X + €. Y is the dependent variable. X is the
independent variable. 3, is the intercept (the value
of Y when X is 0). 3 is the slope (the change in ¥ for
a one-unit change in X). € represents the error term

Table 7: Model Summary

(unexplained variation). In this study, findings
indicated Multiple linear regression model which was
adopted to show relationships using equation
econometric models as formulated: VY=f(x); Y= B0+
B1x1+ B2x2+ B3x3 +&, where X: independent variable
which is financial Literacy represented by Xi:
Financial knowledge; X2: Financial behavior; X3:
financial attitudes while Y is Micro-Insurance
demand; 0: is the y-intercept; B1-B3: are the slopes
of the line and ¢: is an error term.

Model Summary

The model summary table reports the strength of the
relationship between the model and the dependent
variable. R., the multiple correlation coefficient, is the
linear correlation between the observed and model-
predicted values of the dependent variable. Its large
value indicates a strong relationship. R-squared (R?)
is a statistical measure that represents the proportion
of the variance for a dependent variable that's
explained by an independent variable or variables in
a regression model.

Model R R Square

Adjusted R $quare

$td. Error of the
Estimate

1 .913° .834

830 3.36796

a. Predictors: (Constant), Financial attitudes, financial knowledge, financial behavior

b. Dependent Variable: Micro-Insurance demand

In order to explain the percentage of variation in the
dependent variable (i.e.; Micro-Insurance demand)
as explained by the independent variables. Findings
in model summary explained whether the model is a
good predictor. From the results of the analysis, the
findings displayed that financial literacy represented
by financial attitudes, financial knowledge, financial
behavior which has contributed R=0.913° of the
variation in Micro-Insurance demand in RADIANT

Table 8: ANOVAa

YACU Ltd as explained by r* of 0.834 which indicates
83.4% in the model as positive and strong, as the
independent variable highly explained the
dependent variable (i.e., Micro-Insurance demand)
and show that the model is a good prediction.
Adjusted R-Square is also 0.830 used as to
compensate other factors which are not in the model
of this study.

Brainae Journal

ISSN ""2789-374X (print)"”

"2789-3758(online) Page 8 of 13



Sum of $quares df

Regression 8235.004
1 Residual 1644.755
Total 9879.758

a. Dependent Variable: Micro-Insurance demand

Mean $quare F sig.
3 2745.001 241.997 .OOOb
145 11.343
148

b. Predictors: (Constant), Financial attitudes, financial knowledge, financial behavior

The findings revealed that the level of significance
was 0.000® this implies that the regression model is
significant in predicting the relationship between
financial literacy and Micro-Insurance demand. The
findings showed the level of f-test model is 241.997
which is positive with p-value of 0.000° less than
both standard significance levels of 0.05 and 0.01.
This means that, null hypotheses stated that there is
no significant relationship between financial literacy

Table 9: Regression Coefficients

and Micro-Insurance demand was rejected and the
study retained alternative hypotheses (Ha) stated
that financial knowledge has significant effect on
microinsurance demand in Rwanda; There is a
significant effect of financial behavior on
microinsurance demand in Rwanda; and there is a
significant  effect of financial attitude on
microinsurance demand in Rwanda.

Model Unstandardized Coefficients Standardized sig.
Cocfficients
|
B std. Error Beta
|
(Constant) -1.723 1.400 -1.231 220
1 Financial knowledge 307 .070 182 4.412 .000
Financial behavior .039 127 .022 304 761
Financial attitudes 1.306 J12 .793 1.710 .000

a. Dependent Variable: Micro-Insurance demand

The results indicated that financial knowledge has
positive and significant effect on Micro-Insurance
demand involved at 10% level of significance (1=
0.307, t= 4.412; p-value= 0.000 less than significant
standard level of 10%). This suggests that a 1-unit
change financial knowledge in financial literacy leads
to 0.307-unit change on Micro-Insurance demand.
The results indicated that financial behavior in
financial literacy has positive and significant effect on
Micro-Insurance demand involved at 10% level of
significance (2= 0.039; t= 0.304 and p-value= 0.761
greater than 10% as significant standard level). This

CONCLUSION AND RECOMMENDATIONS

Conclugions

The study established a robust and positive
correlation (87.4%) between financial literacy and

suggests that a 1-unit change financial behavior in
financial literacy led to 0.039-unit change Micro-
Insurance demand. The findings on the financial
attitudes show a positive and significant effect on
Micro-Insurance demand involved at 10% as
standard level of significance, as (3= 1.306, t= 11.710
and p-value = 0.000 less than 10%). This suggests
that a 1.306-unit change project risk planning leads
to 0.676-unit change on Micro-Insurance demand in
products offered by RADIANT YACU Ltd.

Micro-Insurance demand at RADIANT YACU Ltd in
Rwanda. Model analysis, with financial attitudes,
knowledge, and behavior, explained 83.4% of the
variation in Micro-Insurance demand, indicating a
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strong predictive model. The regression model's
significance, supported by a positive F-test (241.997),
led to rejecting null hypotheses and confirming
significant relationships between financial literacy
and Micro-Insurance demand. In summary, the study
successfully addressed its objectives, showcasing a
significant predictive link between financial literacy
and Micro-Insurance demand in Rwanda.

Recommendationss

v

Financial Literacy Programs: Implement
targeted initiatives focusing on insurance
concepts, risk assessment, and micro-insurance
benefits. Collaborate with local entities and
government agencies for broader outreach.

Customized Education Materials: Develop
tailored educational materials, accessible in local
longuages, meeting the specific needs of the
Rwandan population.

School Curriculum Integration: Advocate for
integrating financial literacy into the national
school curriculum, fostering financial education
from an early age.

Community Workshops and Seminars: Organize
events to raise awareness about micro-insurance
benefits. Engage local leaders and organizations
for effective community outreach.

Digital Financial Literacy Platforms: Leverage
technology for wider outreach through mobile
apps or websites, considering the widespread use
of mobile phones.

Partnerships with Microfinance Institutions:
Collaborate with MFIs to integrate financial
literacy training, utilizing their direct access to
potential micro-insurance customers.

Behavioral Economics Interventions: Apply
behavioral economics insights to design
interventions encouraging informed micro-
insurance decisions.

Government Support: Advocate for government
support and policies endorsing financial literacy
initiatives.
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